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There is only one YOU and I'm here to help you
step into that. 



CONTENT CREATOR | SPEAKER | MEDIA HOST

Hi friend, I'm Shelby!

There is a light within all of us, powered by our individual traits and

characteristics. As we live with authenticity, it illuminates, often impacting the

world in ways we never imagined. This is why this e-book exists. This is why I

create. I love empowering people to discover their light and let it shine. I value

sharing inspirational content to strengthen confidence while lifting others up to

their maximum potential. Now, combining my professional experience and life-

long passions, I aim to make the world a little brighter. 

 

@shelbywilburn_

@shelbywilburn_

Shelby Wilburn

www.shelbywilburn.com
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The best brands are comprised of a human element. They touch our souls in ways that extend beyond a

physical product. They enhance our lives because they stand in their individuality while inspiring us. We

have the power to do the exact same. To take ownership of our personal characteristics and be memorable,

by simply being ourselves. The best part? Through discovering your own brand, you have the continuous

opportunity to positively influence the lives of those around you. So, with all the big ideas surrounding us

these days, I have a big question for you.

What is your personal brand?

If you were to leave this earth tomorrow, what would people say about you? What stories would they tell?

What would you hope they say about you? 

Personally, I hope others know that I want them to feel supported, comfortable, and encouraged to radiate

as themselves. Developing my personal brand was a key turning point in my early 20's. I've grown immensely

over the years and become more aware of how my time is actually spent. Taking time to discover who I

want to be has aligned my vision and priorities. Ultimately, Put energy into activities, people, and areas that

contribute positive energy to my life. I was so afraid to publish this e-book, but I believe this will help at

least one person!

People might not always remember what you said, but they’ll definitely remember how you made them feel.

So, take time to consider how your personal brand impacts others' lives. Take time to uncover your passions

and integrate them into your daily living. Discover new internal layers, but cultivate the existing ones.

Exude authenticity by being yourself. Build your own personal brand and live in that truth. Because in time,

it will leave a powerful impression and positively impact the lives of others. More importantly, it will make

every day worth living.

Sincerely,
Shelby

Before you dive into this book, understand this:

An Intro



As you read this, I want you
to feel like I'm right in the
room with you. 

Before there is an idea, merit, accomplishment,

or goal there is YOU. Living in a world

consumed by cosmetics has developed a deep

desire to "prove ourselves". The problem? When

you're dead set on proving something, it's easy

to lose a real grasp on how you ACTUALLY

want to show up in life. My goal with this book

isn't to pretend I'm some certified guru. In fact,

it's the opposite. I want to empower you to see

you already have all the tools you need to

succeed. It all simply starts with getting back to

who YOU really are and owning it.

01DECONSTRUCT TO
RECONSTRUCT
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THE FIRST STEP
TOWARD GETTING
SOMEWHERE IS TO

DECIDE YOU'RE NOT
GOING TO STAY
WHERE YOU ARE

J .P Morgan



Questions to ask yourself:

We grow up being shaped and molded by both

our internal and external expectations. So

naturally, we start using them as metaphorical

gorilla glue to hold our life together. I don't

know about you, but 16-year old Shelby wanted

to major in science and research quantum

physics. 29-year old Shelbs? I love a good physics

podcast, but I'm not working in a lab. THIS IS

OKAY. When working with clients and

individuals the first thing I always start with is a

massive life audit. There is nothing worse than

building a brand story and image based on

elements that might no longer serve you in this

season. 

The greatest disservice I did to myself was

prioritizing the projections of who I "should" be,

over my own choices of what made ME feel

fulfilled. Before building anything, it's so

important to really get down to the root of how

you want to show up in life. Do you want to be a

CEO or are you just chasing that dream because

a "young professional" is expected to strive for

such? This is where the deconstruction begins.

Break down every element of your personality

and examine each piece with real reflection.

You'll be amazed at what you might be holding

onto.

What Are You
Holding Onto?
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On a scale of 1-10, how much does this

element bring joy to my life?

Is this element relevant to the life I want to

build for myself? 

Am I holding onto this because I want to or

because it pleases others?

If I am unsure, what do I think is making me

hold onto it? Is there an emotional tie or

deeper significance?

Why do I want to keep this in my life? 



You can maintain consistency through the

process of change. Once you determine the habits

you want to keep as a person, start to fuse them

into the choices you make for your brand. Do you

want to stick with eating healthy? Find ways to

fuse cooking or food collaborations into what

you share online. Stay consistent on your

personal goals by blending them into your brand

choices.  

What elements of
your life do you want
to keep consistent?

As much as we try to avoid it, sometimes we have

to just rip the bandaid. I know we get preached

to all the time about this, but I strongly

encourage you to take inventory and release what

no longer serves you. Habits, relationships,

obligations, responsibilities, roles, you name it.

Let go of things you are keeping for the sake of

"keeping". It is only holding you back from

opportunities and new experiences that could

positively impact your life.

What elements do
you feel like you're
outgrowing?
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CONSUMPTION

CONNECTIONS

ENVIRONMENT

What are you taking in daily? What are you consuming? What narratives are you allowing to settle into your

mind?

CON SUMP T I ON

Who are the people who make you feel safest to be yourself? Who makes you feel the worst? Consider the

reasons why you feel the way you do around these people, whether good or bad.

CONNE C T I ON S

Consider the spaces you spend time in? What places make you feel good about yourself? What places make you

feel insecure? Physical, digital, work, Home. The places you spend your time also impact how you live.

ENV I RONMENT

Take time to reflect on the following areas:

REFLECTION EXERCISE



Positive Consumption

Positive Environments

Positive Connections

Negative Consumption

Negative Environments

Negative Connections

Create a grid of 6 squares broken into these categories. List out 5-10 for each of these areas.



YOUR BRAND

MISSION

VALUESPURPOSE

Once you've had a chance to better understand the previous exercise, root yourself down. These key

areas will be a guiding star for you to always have as a reference for when new opportunities and

relationships present themselves.

FOUNDATIONS OF A BRAND

What is the purpose of what you're doing? What are you trying to accomplish? Your mission should live as a

statement, but also a talking point. If you were asked on the spot to explain what makes you uniquely you,

what would you say? If anything, you should be able to clearly communicate the mission of your brand. 

Exercise: Mini exercise: Create a 1-2 sentence mission statement.

M I S S I ON

What do you stand for? These values should be connected to who you are as a person. Once you've established

them, you can always measure your choices against these values. This can stem from the content you create to

the people you interact with. You should always be able to see these values in the lining. 

Mini exercise: List out 5-6 core values for you at this time in your life.

VA LU E S

What is the intention behind the life you are living? While you may not always know the answer to this, you

should still try to act with intentions that align with who you truly are. 

Mini exercise: Think about ways you can navigate this season of your life with intention. List them out.

PUR PO S E



JONAH PERETTI

Ever heard of a little thing called
Buzzfeed? Co-founder Jonah Peretti had a
completely different career in mind when
he studied environmental studies at the
University of California. After college, he
taught computer science to school children
before eventually completing a post-grad
at MIT Media Lab. In 2005 he helped co-
found The Huffington Post before
eventually setting up Buzzfeed in 2006.
Talk about a resume.

- Excerpt from Jobbio.com
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https://blog.jobbio.com/2015/12/18/cvs-have-become-formulaic-they-lack-individuality/


The brisk, Fall wind was cutting across my face complimented by splatters

of raindrops on my glasses. I was frantically dodging people as I flew

down the stairs of the train station. I HAD TO GET ON THIS TRAIN,

otherwise, I'd have to wait another 30 minutes (that I didn't have). The

sound of my clacking heels reverberated around the platform while the

bell rang. "Beware of the closing doors" blasted through the speakers as

the subway doors closed directly in my face. I stood defeated as I was met

with the sympathetic stares of passengers who drifted into the dark abyss

of the tunnel. 

I was supposed to be going to a networking event, but that instant was

where my unstable identity begin to crumble in the form of tears

cascading down my face. I sobbed silently for an hour underground on a

subway bench. And during that October 2018 night is when I realized it

was time to deconstruct to reconstruct.

WHEN THE TRAIN STOPS-
BLOG EXCERPT 2018
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My goal in this book is to help you through that

process and to simplify your life. You deserve to

be happy and whatever that means to you. We

live in a digital world and are constantly

inundated with information. My goal is to help

you see that it IS possible to create the life you

imagine. Check out some books below to help! 

ATOMIC HABITS
James Clear does a phenomenal job of breaking
down habits. Highly recommend this book if
you're trying to figure out how to start.

Adam Grant shares inspiring accounts of people
who took chances and are now where we're at.

ORIGINALS

Before you build anything, start with your

foundation!! The foundation of your brand is all

you will ever have to stand on. That goes for life

in general as well. Make sure you are building

with intention and doing what makes you happy.

Sounds simple right? I know, but it takes time

and consistency. Personally, the most difficult

choice I had to make was who I gave my time and

energy to. The people you surround yourself with

have such a significant impact on your life. 

When I started to spend more time connecting

with people who I felt safe to be myself around, I

started to feel more comfortable in my skin. If

you want to feel fulfilled, you have to put in the

effort to understand what works for you. It's not

always easy and sometimes requires a lot of

sacrifice, but it will be worth it in the long run.

In Review.....

THINK LIKE A MONK
Jay Shetty shares such incredible insight and
tips on how to really get to the root of your
mindset and approach to living.

Elaine Welteroth does a wonderful job of using
her life experiences with concrete lessons to
reconnect with you best self.

MORE THAN ENOUGH
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You already have a personal

brand. The key is learning how

to leverage it to your advantage

to create a fulfilling life on your

terms.

One of my pet peeves is the misconception that

personal branding requires extremely

complicated methods. It makes branding seem

inaccessible or only available at a certain level.

Yes, having STRONG branding is a process,

however, we all have a place to build from.

EVERY SINGLE PERSON HAS A BRAND.

Your personality is your brand. Your values. Your

interests. The words you speak. Everything you

do is a reflection of your personal brand. So how

does it become overcomplicated?  This chapter

explores how to debunk the myth and start

showing up for yourself.

02PERSONAL BRANDING
ISN'T ROCKET SCIENCE 
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BRANDING IS
WHAT PEOPLE

SAY ABOUT YOU
WHEN YOU'RE

NOT IN THE
ROOM.

Jeff  Bezos



Stop putting qualifications on your resume

or profiles that aren't fully true. Are you

really "proficient" in that area?

Get specific about your service offerings.

Don't make people believe you can offering

certain services by using blanket terms like

"Business". Tell people the exact areas you

can support them for more clarity.

Communicate with your boss areas you want

to develop in and ask for ways to build those

skills through the work you're doing.

Ways to put this into practice: 

We tend to get tripped on finding the balancing

of existing as ourselves, while also trying to

cultivate a personal brand. We become so busy

trying to reinvent ourselves from scratch when

the sweet spot actually lies with the ingredients

we already have. Imposter syndrome soars when

you are putting heavy emphasis and expectation

on yourself to "fake it till you make it" and act

like an expert when you're not. However, when

you navigate your journey from the space of

confidence knowing that you don't know

everything, but are still qualified to learn to

ascend, that's where you start to find the fuel to

shine brighter. Because you're not being fake.

You're being human and acknowledging that '

Yes, I bring a lot to the table and there's more I want

to tap into. AND I also am confident I can grow in

this area and learn more. Most importantly, I'm

confident in doing that in front of you." 

Acknowledgment helps decrease the "imposter"

discomfort because you're simply being honest.

No lies or false narratives to fall under.  Being

honest in the process of building your brand also

delivers trust. Your transparency in sharing

growth with followers also creates a communal

space of learning. The moment you stop putting

yourself under unrealistic pressure on yourself to

"ACT LIKE YOU KNOW", you open the door for

accelerated growth. 

The Balance
Between Existing
& Aspiring

W W W . S H E L B Y W I L B U R N . C O M



You know when you're watching someone talk

about something they absolutely love? They light

up and you become invested in what they're

sharing? The same goes for personal branding.

One of the easiest ways to develop an authentic

brand is to align with aspects of your personality

that already exist. What better way to avoid

imposter syndrome, than building around things

you currently do? Focusing on areas that feel

natural to you helps dilute the feeling of being

"fake". It also resonates better with your

surrounding communities (i.e work or friends).

Fuse Your Interests
to Avoid Doubt

There is a massive difference between showing

up as yourself and showing up as a popular

projection. For instance, I'm a cheese ball who

likes to write long captions and make people feel

good- that's okay! Don't force yourself to try to

show up in ways that are inauthentic to you.

When I started to let go of trying to be like

others online, I found it easier to create and

build my presence. The more you show up as

yourself, you will organically start to connect,

build relationships, and gain traction.

Don't Curate Your
Personality
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Think about who you are in these different areas. Write down interests or things you enjoy within

them. This will come in handy in a few chapters!

BRAIN DUMP

H O B B I E S  Y O U  E N J O Y ? G E N R E S  O F  B O O K S  Y O U
L I K E  T O  R E A D ?

T O P I C S  Y O U  L I K E  T O
D I S C U S S  O R  H A V E
C O N V O S  A B O U T ?

T Y P E  O F  M E D I A  Y O U  L I K E  T O
C O N S U M E ?  ( S I T E S / B R A N D S /
N E T W O R K S )

A C C O U N T S  Y O U  E N J O Y
F O L L O W I N G :



GLOBAL RETAIL EMPIRE

Let's talk about Nike. Their values
ARE their brand. They don't shy
away from standing behind them or
backing them either. Their values
reflect in all creative choices- the
campaigns, the individuals they
represent, the way they run their
business. It's impactful and simple.
Clean shots, matte tones with pops of
color with concise messaging. They
show up bold in every avenue of
branding.
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We are all incomplete until the day we realize no one has the power to define

who we are. Because truth is, everyone isn't wired to accept you completely.

Working for the approval of others will be a lifetime journey leading to a dead

end. A journey I don't want to look up 50 years from now and realize I lived.

We are created to thrive and know within ourselves who we are. We are

different in our own ways. Beautiful and capable of things unimaginable. It

just depends on how you view yourself. Do you believe the negative projects

people make? Do you give people the power to destroy your happiness with

their doubt, lack of support, or judgment of your abilities? Or do you stare at

the reflection in the mirror and see a sea of endless potential? Do you take

time to tell yourself you are a fighter and have the strength to power through

adversity? 

If not, you should. Because you ARE.

Your life is designed with a purpose. You are meant to achieve whatever you

set your heart to. You simply have to allow yourself to embrace your real

identity. When you do so, your life will begin to reap what you sow into it.

Optimism, support, love. Connections with people who don't like your

identity might fade away, but that is when you have to understand and accept

the changing of life seasons. Living without some is much more important

than trying to live with everyone, besides yourself. Stay empowered, know

yourself, and live life out loud. As yourself. Because there will always be

people who love you for who you are. 

"WHO DO YOU SEE IN THE
MIRROR?"- BLOG EXCERPT 2019
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You are already a brand. How you show up every

day in this life is a "brand". The differentiation

point is your intention with it. Some people want

to build on their personal brand to start

businesses. Others just want to show up fully and

live on their terms. Either way, there is power in

leveraging your personal brand. My goal for this

book is to actually help both types of people.

Before I even knew I wanted to run a creative

business, I was using my personal brand and

character to open doors and opportunities.

Again, consider the brands you love. They are

memorable. Engaging. Clear. You understand

them, trust in them, and want to incorporate

them into your life. I'm willing to bet you are a

great person, with so much to offer the world.

So, how do you tell your story? Better yet, how

do you make your story resonate with people?

In Review...
Together we can work to make your digital

presence shine as bright as your physical. Giving

you the capacity to navigate your life with

confidence to go for what you want.  You are

MORE than capable of achieving your dreams. It

simply starts with showing up as your best self.

This requires you to take the time to develop and

discover more of what brings that out in you. I'm

so excited to keep working with you and can't

wait to hear how this unfolds for you!

TALK TO PEOPLE
Ask for feedback on what stands out about you
to others. You'll sometimes be surprised!

W W W . S H E L B Y W I L B U R N . C O M

Take some time to look deeper into brands and
websites you love. Visit their pages, read their
reviews, and find inspo to apply to yourself!

RESEARCH

WAYS TO GET MORE INSIGHT



Never judge a book by its cover.

Much easier said than done.

For a long time (even sometimes still) it is

difficult to decipher the difference between

perception and reality. We live in an age

where our faces are glued to screens

consuming often curated experiences. As a

content creator, I grapple with my

contribution to fueling this problem for

others. However, I also find joy in being able

to share the products and works of other

people. In this chapter, I share how to not

allow the distortion to cause you to self-

sabotage. 

03PERCEPTION VS. REALITY-
OVERCOMING SELF-SABOTAGE
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BE AWARE OF
DISGUISING

YOUR FEARS AS
PREPARATION.

-Me



If you're feeling confused or hit a major

block, step back and just brainstorm to

reconnect with your own creativity.

Have accountability buddies (anyone you

trust really) that you share your ideas with

and ask to have them your back as you try.

Take a break from consuming! Whether you

take time off the apps or mute/unfollow

accounts that make you feel bad about

yourself.

Ways to Start Overcoming Self-Sabotage:

We tend to live by pre-described definitions.

Naturally what we SEE will influence the way we

approach our lives. Our education, career path

choices, style, interests, morals, and more have

all been impacted by what we take in. Our

perception is constructed by the information we

digest, both consciously and subconsciously. Yet,

it's so important for us to ask: what is MY

definition of a fulfilled life? Where did THAT

definition come from? Is that life even the one I

WANT?

So what happens sometimes when we start asking

those questions? We fall super heavy into the

deep cycle of comparison and hesitation. We

start to absorb ourselves in thoughts that begin

to slowly paralyze us, without even realizing it.

"I'm going to plan this idea out more and see if I can

gather more inspo". "I don't know if now is the right

time to do this..". Now hear me out, I am a

PLANNER. I believe in taking calculated risks

and being smart on timing. Though sometimes, it

becomes my Achilles heel. I tend to disguise my

fears as preparation. The best research often

comes from experience and experience requires

action. Taking action also doesn't have to mean

FULL throttle. Even just taking five minutes each

day to contribute to a goal you have is better

than none. Slow and steady wins the race too,

but "steady" is the key.

When Fear Creeps
Into Your Plans..
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I used to be SO quick at disqualifying myself!!

Instantly downplaying or degrading myself to

feel comfortable. I encourage you to step out of

that space and start thinking "why not me?".

There are so many people out in the world who

are building up their brand, simply because they

aren't afraid to show up for themselves. Back to

chapter one- you don't NEED to brand yourself

as an expert on anything. Show that you're

passionate and people will start to pay attention.

Don't let observing the titles, accomplishments,

and more from others stop you from sharing your

gifts with the world.

Stop Disqualifying
Yourself

Another self-sabotaging feeling is always

considering a negative outcome. So what, they

won't like the post? They don't like the taste of

your product? They don't feel like you're a good

fit for the job? Yes, all of those possibilities are

real, BUT also they might love you. They might

want to work with you. They might want to

support your business. Negative outcomes are

always potentially looming, but challenge your

mind to always match those fears with the good

that can happen too.

What if it DOES
work?

W W W . S H E L B Y W I L B U R N . C O M



GLOBAL BRAND
OPPORTUNITY WITH
KIEHL'S

My dear friend works for an agency in NYC. She sent a
creative brief for a new campaign that was running this
spring for Kiehl's global partnership program. Mind
you, I still struggle with the concept of calling myself
an influencer, but that's for another time. lol The
campaign asked for the typical metrics (followers count,
handles, etc.). My initial instinct was to not apply
because I felt like I wasn't qualified enough to be
considered. 

I applied and was invited to participate!

Participating in this one opportunity has already
opened the door to other brand partnerships. Now
imagine if I had adhered to my fear? What if I had
limited myself to the imposter syndrome I felt? 
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At the end of the day, your heart is the only one beating inside your chest.

You are the only one who is going to feel the weight of disappointment in

your chest. The rush of excitement pulsing through your veins. Only you

can fully experience the repercussions of every choice you make. So, what

do you want to feel? The confusion of trying to convince yourself to feel

good about something? Or the comfort in feeling absolute and certain you

are doing what's right for you?

I say take a chance on yourself.

Start believing that your feelings are valid and legitimate. Stop diluting

your resolve by overwhelming yourself with opinions. You don't need a

sign-off from everyone including the cashier (Buy that dress honey and

work it). Give yourself permission to be happy. What you feel is good

enough. Stop doubting your ability to make the right choices for your life.

Because the more you continue to do so, the more stagnant you'll become.

Fear will seep in and start to restrict your ability to move forward.

Take a chance on yourself.

TAKE A CHANCE ON YOURSELF
- BLOG EXCERPT 2020



 Your life does not have to be like your favorite

movie, personality, TV show, or otherwise. Take

inventory of the people, environments, and

opportunities around you to seize the most out

of each day. Create your own space and use those

figures as inspiration and not the mold to

become a carbon-copy model. Just because it

didn't happen the way you thought it would,

doesn't mean it's not happening the way you need

it to. 

Take what you're experiencing right now and

squeeze the lessons out of it. What is helping you

while you're uncomfortable? What is growing old

while you commit to change? Sometimes, we have

to be where we are to realize more about

ourselves. Let's try to live a little less in our

Story-Mode and enjoy the world around us in

Live-Mode. Stop holding yourself back from your

dreams.

NEED SOME INSPO
TO GET GOING?
CHECK THESE OUT!

Creating narratives in our heads is a rush, but

also a placeholder. We draft up possibilities of

what could happen because we don't want to face

the realities in front of us. There's comfort in

daydreaming. It often becomes a temporary safe

space for us to satisfy our desires without

sacrificing, facing fears, or experiencing

consequences. Sure we can imagine what things

could be like, but guess what? 

We don't know how we feel about things until we

actually do them. We all have pieces of our dream

life up in our heads, and here are three things I

can say to wrap this. You CAN dream and there

is absolutely nothing wrong with imagining life

in endless capacities; it just requires balance. You

can be inspired, but blend your imagination with

practicality.

In Review...

BIG MAGIC
Elizabeth Gilbert so beautifully shares the
journey of a creative and re-igniting your
passion to go for it.

Create & Cultivate is an amazing platform to access
resources to develop your professional and creative
goals.

CREATECULTIVATE.COM
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Having a personal brand isn't

about the likes and popularity. It's

about being true to yourself, but

also making a positive impact on

the people around you. 

Figuring out the future is stressful.

Chasing dreams is challenging. However,

remember when I said you already have

the tools to work with just being

yourself? With the help of this 4-step

structure, you can embrace your

individuality, acknowledge the potential

that lies within and find what makes you

the one-of-a-kind person you are. All

while showing up in-person and online

authentically.

04A NEW SPIN ON BYOB- 4-STEP
BRAND BUILDING PROCESS
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A BRAND IS NOT A
PRODUCT, PROMISE,
OR A FEELING. IT IS

THE SUM OF ALL
EXPERIENCES YOU

HAVE WITH A
COMPANY.

Amir Kassaei



Majoring in Strategic Communications, I

discovered the unyielding power of branding.

Many of the iconic companies out there are

known for specific attributes that connect to the

consumers' emotions. Ex: Apple. The company

only has a few main products, but the lifestyle

projected in its branding draws us in.

Stepping outside of the classroom, I realized the

industry formula for building a brand applies

directly to life. We have the power to own our

personal characteristics and be memorable for

being ourselves. To live a fulfilling life. By now

we've gone through a few chapters that hopefully

provided some clarity. So, now IT'S TIME TO

BUILD!

This Four-Tier structure is actually the

foundation of any marketing/advertising

campaign you consume in your daily life. Often

called a "Strategic Plan" it's pretty self-

explanatory. Every level connects to the one

above, ultimately always connecting back to that

top goal. The difference here is that paid

campaigns have pre-determined audiences and

KPIs based on research. (I work with my clients

in one-on-one processes to dive deeper and

develop those!) However, this four-prong tier can

still be used as a higher-level view of creating an

action plan for your personal development. 

The Background

W W W . S H E L B Y W I L B U R N . C O M

Goal

Objectives

Strategies

Tactics



If people were to describe you in one sentence,

what would it be? We often discuss the legacies

of influential individuals in society, but what

about our own? Your goal should be one sentence

and reflective of who you want to be. This

sentence will be the overarching statement and

the remaining steps will always connect back to

it. The easiest way to think of it is: "What would

be your headline in a history book?" Again,

remember, no idea is unrealistic. Whether you

want to have a beautiful family or be the world's

next Steve Jobs, unapologetically believe in your

goal.

One- The Goal

Think deep beneath the surface and consider the

driving elements of your personality. What sets

your soul on fire? What consistently makes you

feel great when doing it? Talking about current

events, reviewing music, cooking meals?

Anything you take a deep interest in counts. This

list can be as long or as short as you want. All

that matters is when you view it, it's an accurate

depiction of the passions in your life.

Two- The Objectives
(Your Life Passions)

W W W . S H E L B Y W I L B U R N . C O M



How can you positively start transforming into

who you want to be? What type of personal goals

and actions can you set for yourself to progress

and why are you doing them? Strategies are the

tools used to achieve your objectives. They are

the launch pad toward making things happen.

When creating strategies, think about ideas that

you can easily integrate into your life.

Remember, you don't have to dive into the deep

end with commitments. Baby steps paired with

consistency still create progress too.

Three- Strategies
(The Game Plan)

When I say "It's the little things", I mean the

literal things you'll do to execute your strategies.

These can be habits or tasks you'll complete

weekly, if not daily, to stay on track. Tactics are

basically your to-do list but connect to the three

previous tiers. They're the specifics, adding

details to your strategies. Think of each

individual action as the puzzle piece building out

your goal. 

Four- The Tactics
(Daily ways to stay
Consistent)
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01
Goal

What do I want to be able to say I
achieved at the end of my life?

 
Ex: I was creative leader who

empowered people to embrace their
individuality through pioneering a

global, lifestyle brand.

02
Objectives

My life passions and interests: 
 
 

Connecting with people, creative
storytelling, artistic self-expression, 
 imagery, travel, planning, history.

(Just to name a few)

03
Strategies

Ways I can integrate those objectives
into my life: 

 
Ex: Building new and nurturing

current connections, creating content
and collaborating through different
mediums, traveling to new places to

gain new perspectives, staying
involved in the arts to keep fueling

creativity, etc.

04
Tactics

 Literal ways I can work on making
these strategies happen through my

daily/weekly actions:
 

Ex: Text/ Call family and friends throughout
the week, Have fun relaxation DIY time, Do

a free write each morning, Listen to a
podcast or read an article on my industry

each day. move my body for 30 minutes each
day, Work on a new skill for 1-2 hours a

week, Put 30 minutes into a creative project
each day.

HERE IS HOW I 'M CURRENTLY IMPLEMENTING THIS

My Example
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N O W  Y O U R  T U R N !  

GOAL OB J ECT I V E S

STRATEG I E S TACT I C S

WRITE YOUR IDEAS FOR
EACH BUCKET HERE :



 THEN VISUALLY FILL IT IN HERE TO
SEE HOW IT ALL ALIGNS!

Goal

Objectives

Strategies

Tactics

W W W . S H E L B Y W I L B U R N . C O M

Naturally these areas may evolve over time. Once you create this, keep checking in with yourself every
few months to see if what you've set still holds true. If not, refresh your pyramid!



FUN FACT ON BRANDING

In 2014, I was selected to be Account
Executive and lead a group of five
Journalism students to develop a
professional campaign for the PRSSA
Bateman National Case Study
Competition. Together, we ideated,
developed, and implemented a full-scale
brand campaign for "Home Matters" an
organization fighting for accessible housing
in the U.S. At the end of the school year,
we received national recognition, placing
Top 10 in the ranking of universities across
the country.
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We can spend a lifetime talking about why we want to change, why we want to

do something different, why we want to live out loud. BUTTTT. If we don't

figure out how and actually start taking action in our lives, we will always

remain standing at square one. We are meant to progress. It's in our biological

DNA to grow. Let's allow our lives, character, and souls to grow just as much as

the bodies we wake up in every day.

Whatever you are working toward right now in your life, I challenge you to

spend less time telling people why you're doing it. Dedicate more energy to

discovering how to do it. Then start. I promise I'm going to keep sharing more of

my own" how" process while being there for you. I really believe the first part of

my creative journey was sharing stories and inspiring people to figure out their

why in life. Now, I want to venture into this new phase figuring out HOW and

empowering other people to discover how to overcome too.

 

"HOW"- BLOG
EXCERPT 2018
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OBJECTIVES-2
My life passions and interests.

 Literal ways I can work on making these strategies
happen through my daily/weekly actions:

TACTICS-4

We have the power to take ownership of our

personal characteristics and be memorable, by

simply being ourselves. The best part? Through

discovering your own brand, you have the

continuous opportunity to positively influence

the lives of those around you. 

At the root of it all, your personal brand is going

to be how you're remembered as a person. So

what do you want that to be? I recently lost my

grandfather this year. Listening to all of the kind

remarks and stories after his passing made me

realize what life is really about. Sometimes, we

get so caught up in trying to maintain an image

that we lose sight of the fact that being a light to

others counts too. So no matter what you want

your personal brand to look like, just always

remember that at the end of the day, there are

plenty of people who will love you for simply

being you.

In Review...

GOAL- 1
What I want to be able to say I achieved at the end
of my life?

Ways I can integrate those objectives into my life.

STRATEGIES-3
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I once had a professor say "Life is

Content" and now I finally

understand what he means.

Experience is one of life's greatest

teachers. Every person has a name, and

every name has a story. Hearing real

experiences centered around relatable

topics empowers us to navigate the

direction of our own lives. Every story is

worth hearing and you should always

keep that in mind when building your

brand. In this section, I'll talk more about

bringing your concepts to life while still

staying true to who you are.

05ANYTHING CAN BE INTERESTING
WITH EFFECTIVE STORYTELLING
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STORYTELLING
IS THE MOST

POWERFUL WAY
TO PUT IDEAS

INTO THE
WORLD.

Robert McKee



Written Copy

Tone 

Voice

Captions

Visuals

Color Palettes

Fonts

We collectively spend an average of 2.5 hours

per day on social platforms. So, looking from

the opposite lens of the storyteller, what are

you putting out into the world? How are you

reaching your community, employers,

followers, etc? What methods can you

determine to align with them, but also what

feels most authentic to you?

Think outside of the box and have fun while

doing it! It is easy to get stuck on traditional

methods or "tried and true" tactics, but let

your individuality shine. It is fine to take a

different approach from others around you.

As long as you are staying true to who you

are, it WILL work. Mainly because people

naturally gravitate toward confidence. I

follow a blogger who talks about random

facts. Their line of work has nothing to do

with the industry I'm in, but her passion

draws me to her content. Show up

confidently in these areas to the right and

you will definitely see an increase and

engagement. 

Think Outside of
the Box

W W W . S H E L B Y W I L B U R N . C O M

Main Elements of 
Strong Storytelling



It is easy to become self-serving when creating

content. You have ideas and concepts that you

are dead set on, but research also matters. Polls

and question boxes have become my best friend.

If you seriously are working to develop your

content/offerings, the voice of your audience

(consumer, etc.) should be at the forefront of

your strategy. You will be surprised how

overwhelming results can be for you. Overall,

listening to your audience also helps to relieve

the stress and pressure of nailing down concepts.

You can creatively build off their organic input. 

Consider Your
Audience

A challenge I often run into is the notion of 

 "Social is saturated". It is no secret that if you

have an idea, it probably has been done before.

The key is overcoming using that as an excuse to

not TRY your ideas. People may be creating

similar content, but they aren't you. What is your

flair, vibe, or style that can make the content

unique? Hone in on that and trust that by

showing up as yourself, you will still stand out

apart from the crowd.

It's Been Done Before
But NOT Your Way
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When you're starting to figure out ways to show up on your channels, this method will allow

you to get very granular! And I promise it will get your ideas flowing!

BUILDING STORIES

P I C K  A  L I S T  O F
C O M M U N I T Y  T O P I C S  Y O U
W A N T  T O  T A L K  A B O U T
T H R O U G H  Y O U R  B R A N D ?

C O M E  U P  W I T H  A N  I D E A
A N D  T H E N  A D D  S U B T O P I C S
F R O M  T H A T  T O  U S E  F O R
C R E A T I V E  C O N C E P T S .

S T Y L E  B U C K E T

M Y  C O M M U N I T Y  T O P I C S

Branding

Style

Encouragement

Media/ Interview Storytelling

Emotional Well-being

The Arts

Styling Reels

DIY/ Thrifting Tutorials

Style Photo Shoots

Brand Partnership Content Creation

Here is an example I used with how I've previously used this method myself.

Repeat this process with each commuity topic!



What feeling are you trying to evoke from your
audience?

Emotion 01

02

03

VISUAL STORYTELLING
Another Strong Brand Factor:

What attitude do you want to project? 

Alignment

What attitude do you want to project? 

Attitude



Color Palettes
Palettes can range in a variety of colors, it
all just depends on the "brand mood" you
aim to establish. Stay consistent with your
selected colors across all documents
(resumes, etc.) Also try to land on 5-6 colors
with a range from lighter to deeper tones.

Pick a palette that speaks to you

Types of Fonts

SERIF

Classic

SAN SERIF

Modern

SLAB SERIF

Edgy

SCRIPT

Soft

DECORATIVE

Quirky

HOW TO BRING YOUR BRAND
TO LIFE VISUALLY

Fonts can range in a variety of styles, again it all just depends on your brand mood.
When selecting fonts, aim for a paring style of 1-2 selections.

W W W . S H E L B Y W I L B U R N . C O M

SHELBY WILBURN1.

 

2. Shelby Wilburn
 



BRAND
STORYTELLING VISUALS

COLORSFONTS

CAPTIONS

WRITTEN COPY VOICE/TONE

WHEN EVERYTHING COMES
TOGETHER

When all of these areas are accounted for and feel authentic to you, your brand will start to

expand. All of these components create consistency and that allows people who interact with

you to start to feel connected.  Like what you've learned? I now offer new services to help

bring all of these areas to life! Check out my website for more!
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CREATIVE
STORYTELLING

Skylar Marshai is an incredible example of
a creator who nails all aspects of creative
storytelling! Tone, voice, captions, visuals,
color palettes, every single area is
consistent and captivating. I feel like I
know her without actually knowing her.
@skylarmarshai on IG
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We take bits and pieces of what we've seen our entire lives and try to scrapbook

the " life we've always wanted". But IS it really the life we've always wanted?

What exactly are we using to gauge what we want in life? A photo exhibit I once

saw said "We tell ourselves stories in order to live". What stories are we telling

ourselves to get through each day? 

For years I was unfulfilled because I longed for my life to have those "movie

moments". Constantly dreaming of having wine nights with a girl gang, yet

never really opening myself up. Imagining what I would say sitting onstage for a

panel at a conference, but never confident enough to speak up and put my ideas

out there. Aspiring to have financial stability, but continuously diving into debt.

Falling so deep into my hurt feelings, but never discussing them with people for

resolutions.

Why? 

Because I was living in the fairytales I created in my head.

We don't know how we feel about things, until we actually do them.

"THE STORIES WE TELL
OURSELVES"- BLOG EXCERPT
2020
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They say "less is more", but especially in processes that can help

eliminate extra work and add time back to your life. You could

implement all the previous chapters, but if you don't have ample time,

you will run into an overwhelming burnout. Here are some tips and

resources that have helped me reclaim my time for what truly matters

to me.

06SAVE YOURSELF THE STRESS- TIME
MANAGEMENT TOOLS/ STRATEGIES
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EFFICIENCY IS
DOING BETTER

WHAT IS
ALREADY BEING

DONE
Peter Rucker



Look at the number of hours you have in a single

week. How much time do you really have?

Sometimes, we get a little ambitious in taking on

a variety of activities. Suddenly we are a member

of five organizations, working on multiple

projects, volunteering, and juggling normal life.

Focus begins to dissipate, while our body dips

into mental and emotional overload. (hides face

in hands from guilt)

The hard part is, our behavior is often harmless.

We desire to simply put our talents and services

to good use. Subconsciously, there is a flip side

too. The overwhelming desire to be known for a

TON of things tends to connect to deeper,

internal insecurities. Such as the desire to be

known for "all the things" in an attempt to prove

our worth externally. Best student, best leader, best

resource, best style, best body, best social life, best

friend....Let's be honest and acknowledge that

sometimes we like the adrenaline rush of being

"the best". However, it can quickly shift into a

toxic mindset.

If you feel like you're losing balance or stretching

yourself too thin, go back to the root of who you

are. Whether it's your legitimate business or just

your personal identity. 

Where Is Your
Time Going?

W W W . S H E L B Y W I L B U R N . C O M

On a scale of 1-10, how much does this element
bring joy to my life?
Is this element relevant to the life I want to
build for myself? 
Am I holding onto this because I want to or
because it pleases others?
If I am unsure, what do I think is making me
hold onto it? Is there an emotional tie or deeper
significance?
Why do I want to keep this in my life? 

Remember those key questions from Chapter

One?  They can apply again when it comes to

understanding your time too:



Trello

T A S K  M A N A G E M E N T  A P P S

Productive- Habit Tracker

Monday

Calendly

A D M I N  S C H E D U L I N G

Google Calendar

Square Appointments

Here are some of my go-to tools for maximization of my time!

MAXIMIZE YOUR TIME

Canva (great for beginners!)

C O N T E N T  D E S I G N

Adobe Spark

Filmm Video App

Audible

D E V E L O P M E N T

Coursera

Elevate- Brain Training App
Planoly

P O S T  S C H E D U L I N G  A P P S

UNUM

Canva (with a premium
account, you can directly
schedule the content you
design

HoneyBook

B U S I N E S S  M A N A G E M E N T

Wingspan

Bills Organizer & Reminder

A Color Story

Tezza

These are apps I use weekly, if not daily.
However, there are so many options out there!

Do some digging and find apps and systems
that align best with what you need. :) 



Again, this is not saying there is anything wrong

with being super-involved. Simply get real with

yourself and examine the opportunity costs.

Doing the things we love shouldn't have a

negative impact on our lives. We can be great for

many reasons, but we don't need to attempt to

live out allll of those reasons to full capacity.

Everything you do doesn't need to be done at

1,000%. Being a chair for four different boards,

teaching classes, coaching the team, and leading

projects: all in the same week. (If that's your

M.O. I applaud you for being able to do it all)

Instead of trying to blaze trails in every talent

you have, maybe allow some to just be stress

reliever hobbies. Slowing down on commitments

and roles doesn't take away value from your

contributions. You are still a rockstar and don't

need to juggle flaming sticks to prove it.

 

In Review...
It truly all goes back to "quality over quantity".

You can be doing a million things, but what is

the quality of work in all those commitments? If

I've learned anything it's this. It will always be

better to be stellar at a few things, than mediocre

at many. Your self-worth should never be based

off what you "do", but instead, who you "are".

Don't cause your light to burn out by burning it

too much. Here are some tips to further help:

WEEKLY BRAIN DUMPS
End each Sunday night brain dumping and getting
everything out you need for the week. 

Disabling notifications for my social apps was one of
the best ways I saved time! It allows me to focus
better throughout the day and be less distracted.

DIGITAL NOTIFICATIONS

BATCHING
Batch your tasks into groups (i.e emails, content
planning, design, etc) and handle chunks at a
time.

Set a few anchor times during the day where no
matter what, you are going to focus on said task
at that time. ( I.e 9:30-10:30 no phone)

ANCHOR TIMES
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Here are a few additional exercises and resources that help

me stay consistent with my brand. I do some monthly,

weekly, quarterly, and manually. Find what works best for

you and use them as you please!

BonusEXTRA EXERCISES THAT HAVE
HELPED ME OVER THE YEARS
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PERSONALITY TESTS
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01M Y E R S - B R I G G S

This free online quiz allows you to see where you fall

on the spectrum of the "16 personality types". The site

also breaks down different areas of how your

personality is in relationships, career, and more! Take

it and tell me what you are! (I'm a protagonist enfj-a)

HTTPS://WWW.16PERSONALITIES.COM/FREE-
PERSONALITY-TEST

02E N N E A G R A M

This personality test is based on the Enneagram personality

theory, which describes personality in terms of nine types,

each driven by their own set of core values, It is super

interesting and also very accurate. lol I'm a type 3!

HTTPS://WWW.ECLECTICENERGIES.COM/ENN
EAGRAM/TEST

https://www.16personalities.com/free-personality-test
https://www.eclecticenergies.com/enneagram/test


P R E S E N T F U T U R E
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For this current stage of your life, what are the pros and cons? Where do

you feel solid and where do you feel like you have the potential to grow?

 PROS AND CONS LIST



A DAY IN YOUR LIFE FIVE
YEARS FROM NOW

Describe your perfect day in life five years from now. Get extremely descriptive on your environment,

connections, activities, everything. This is always a fun way to just visualize the goals and aspirations

you have for yourself.
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O P P O R T U N I T I E S T H R E A T S

 SWOT ANALYSIS
WORKSHEET

SWOT analysis is a strategic planning technique used to help a person or organization

identify strengths, weaknesses, opportunities, and threats related to business competition or

project planning. I have done these since college and they're very helpful in carving a path for

development. 

W W W . S H E L B Y W I L B U R N . C O M

S T R E N G T H S W E A K N E S S E S



W H Y  I S  T H I S  G O A L  I M P O R T A N T ?

S T E P S  T O  T A K E

T H R E A T S R E S P O N S E S

D E A D L I N E M A R K  A S  C O M P L E T E

GOAL ANALYSIS
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It doesn't have to stop here! Many of the concepts I discuss in this book are

tied to the online/in-person services I offer. Check out the following page

and my website to get more info. I'd love to help to continue to bringing

your brand to life!

DID YOU ENJOY
THIS E-BOOK

L E T ' S  W O R K  T O G E T H E R

http://www.shelbywilburn.com/


01B R A N D  D E V E L O P M E N T

Through one-on-one sessions, we will focus

on setting you up with a long-term strategy

to maximize your presence. Including

Research + Audience Building, Strategic

Planning, Aesthetic Creation, Vision

mapping, Social Media Planning.

02C O N T E N T  P L A N N I N G

I can help with brainstorming and

conceptualizing strategic plans to achieve

your concept or event goals in an efficient

manner. We build from scratch and align all

tactics to best serve your needs to get your

story out to the world!

03S T Y L I N G /  M O D E L I N G

When working with clients, I aim to create

styled looks to represent their brand story.

Whether you are an individual or a

business, we can map out and define the

style you are going for and I'll point you in

the right direction to make them happen.

04A E S T H E T I C  C R E A T I O N

Part of your strong storytelling is the

aesthetic of your presentation. Colors, fonts,

stylistic choices and more all speak to who

you are. Together we can tell your story in

your creative way to stand out.

Here are the ways I can help you continue to develop your brand:

SERVICE OFFERINGS

W W W . S H E L B Y W I L B U R N . C O M

05C O N T E N T  C R E A T I O N

I help strategically craft stories through a

variety of mediums. Writing, Photography,

Social Media, and On-Camera. Every story

reflects your (as my client) character but

also ties back into the strategies of your

action plan.

06C R E A T I V E  D I R E C T I O N

I also offer on-site support for the day of your

projects or events. I will help manage and

coordinate logistics in real-time, styling, set

creation, and capture behind-the-scenes

content so you can focus on enjoying the

moment. All while having fun together!



@shelbywilburn_

@shelbywilburn_

Shelby Wilburn

I  APPRECIATE YOU SO MUCH.

Until Next Time

Thank you for investing in both this e-book and me! I truly appreciate you more

than I can say. I hope it brought value and more importantly, hope to you. I truly

believe there is space for all of us to shine bright. I am committed to continuing

to use my passions and talents to empower you to take ownership over creating

the life you dream of. It is within reach and as long as you keep showing up for

yourself, it WILL become your reality!  (Also As you work in the book please tag and

share your journey on social media! I love to shout out those who support!)

www.shelbywilburn.com
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